
The Impact of AI on SEO
Technical Mechanics & User Behavior Shifts



+ AI’s Impact on SEO

● Why This Matters
○ Search engines are evolving 

fast—so must your strategy
○ AI is changing how people 

search and how Google 
ranks

○ Marketers must balance 
technical SEO with human 
intent

● Technical Impact
○ How AI tools are influencing 

backend SEO
○ What still matters, what’s 

changing, and where AI fits 
in

● Behavioral Impact
○ How user search habits are 

evolving
○ The rising demand for trust, 

depth, and authenticity



+ Impact of AI on SEO: AI Hasn’t 
Replaced the Basics

Foundational SEO
○ Lay foundation to your relationship with Google
○ WHAT, WHERE and WHO: Google understanding the 

What and Where of what your business does 

Ongoing Relational SEO
○ Building relationship with Google over time
○ WHY: Why Google should rank you above other 

competitors when someone is searching

Make Google Look Like a Rockstar! 



+ Impact of AI on SEO: AI Hasn’t 
Replaced the Basics

● Backend Optimization
○ HTML/Coding
○ Settings
○ Plugins

● Frontend Optimization
○ Content
○ Images & Videos
○ UX

● Offsite Optimization
○ Social Media
○ Local Listings
○ YouTube



+ GEO: Generative Engine Optimization



+ Impact of AI on SEO/GEO

Google’s Helpful Content Update 
○ Algorithm update aiming to improve quality of relevance of 

search results specifically rewarding helpful content and 
penalizing unhelpful content.



+ Impact of AI on SEO/GEO: Content 
Creation 
Full Google “AI Mode”

○ Google’s version of ChatGPT launched in April 2025
■ Allows for full conversation and context searching
■ Game changer and future of Google search



+ AI Overviews Optimization

Optimize content for Google’s AI Overviews: 
○ Use clear, direct answers in your content
○ Add structured data (Schema)
○ Summarize complex ideas in one to two sentences
○ Focus on relevance, freshness, and source authority



+ Impact of AI on SEO/GEO: 
How AI Shapes Content Strategy

● FAQs

○ Videos & Written Content

● Content Optimization
○ Structured Data

○ Schema Markup

○ EEAT

○ Classic SEO Structure



+ Impact of AI on SEO: FAQ Page Structure

#1 Question - FAQ

#2 Summarize complex ideas in one 
to two sentences

#3 Detailed content 



+ Impact of AI on SEO/GEO: 
Direct vs Indirect

● Direct Content
○ Search: Residential Painter in Golden Valley
○ Page Title: Golden Valley Residential Painting Services | 

Golden Valley, MN
○ Includes local reviews, before/after photos, service areas, CTA

● Indirect Content 
○ Search: New Trendy 2025 Colors to Paint My House
○ Blog or Vlog Naturally includes phrases like 

“residential painting” and local context, 
indirectly supporting SEO while 
providing value.



+ Google E-E-A-T

1. Experience

2. Expertise

3. Authoritativeness

4. Trustworthiness



+ Google E-E-A-T



+ Google E-E-A-T

★ Experience
○ First hand customer testimonials
○ Pictures and Videos

❏ A roofing company embeds customer testimonial videos on key service pages.
❏ Blog post includes photos and a walkthrough of a recent roof repair project, 

showing hands-on expertise.

★ Expertise
○ Licenses, Certifications, Credentials, etc
○ Videos and interactive content

❏ An accountant lists credentials (CPA, QuickBooks Certified) directly on the 
homepage.

❏ Includes links to tax webinars hosted and recorded with local chambers of 
commerce.



+ Google E-E-A-T

★ Authoritativeness
○ Links & Citations

❏ A law firm contributes articles to recognized industry sites like Avvo or 
FindLaw.

❏ Earns backlinks and citations in local news stories about legal changes.

★ Trustworthiness
○ Technical SEO (SSL, Errors, etc)
○ Contact Information (NAP)

❏ A medical spa ensures SSL security, has a transparent pricing page, and 
lists full staff bios and contact info.

❏ Publishes HIPAA-compliance badge and Google Business reviews.



+ LLMs.txt File

● GEO’s version of a sitemap
● A way for website owners to guide AI Engines (LLMs), 

showing them what content is most important. 
○ Provides prioritized URLs
○ Helps AI understand content
○ Optimizes LLM interactions
○ Complements SEO

● sitemap.xml - SEO
● llms.txt - GEO



+ Impact of AI on SEO/GEO: 
By The Numbers

● Google search impressions up 49% year-over-year, but 

click-through rates (CTR) are down 30%
○ Businesses must create more compelling metadata and preview content — 

AI-powered snippets often answer the question before users even click.

● 7x increase queries of 8+ words
○ Instead of “best bike,” users now search: “Best hybrid bike for short women 

under $800 in 2025”

● 48% rise in technical terminology in search queries

● Zero-click searches now account for over 50% of Google queries

● 400% increase in citations from results in positions 21+

● 89% of citations in AI Overviews come from 

beyond the first page.



+ Impact of AI on SEO/GEO: 
Search Behavior

● New Search Habits
○ More conversational queries (thanks to 

ChatGPT-style AI)
○ Increased use of voice search
○ More long-tail queries with deeper context
○ More question based search queries
○ Using more AI Engines to search instead of Google



+ Impact of AI on SEO/GEO: Search 
Behavior

● Psychological Shift
○ Expectation of faster, more relevant answers are at an 

all-time high 
○ Users want authentic content, not generic AI fluff
○ Visual content (videos, infographics, interactive) and 

UX matters more
○ Proof of real human input: testimonials, case studies, 

firsthand stories (User-Generated Content)
○ Focus on answering intent more than just targeting 

keywords (Indirect Content)



+ Impact of AI on SEO/GEO

AI Do’s & Don'ts

○ DON’T use 100% AI generated content
○ DO proofread & review anything edited or created by AI
○ DO mix human skill/knowledge with AI technology

● You are the product/service expert
● AI is an efficiency tool (not solution) 

○ DO understand the privacy ramifications of AI
● Team Accounts

○ DO understand how users are expecting more and 
wanting more

○ DO take advantage of this situation for a definite 
competitive advantage 



+ Top Tools for AI-Driven GEO

Category Tool Examples

Content Creation Jasper, ChatGPT, Writesonic, 
Grammarly, Claude AI, Sora

Search Insight AlsoAsked, AnswerThePublic, Frase, 
Semrush, Moz Pro, Perplexity

Technical/Authority Semrush, Ahrefs, ClearScope, 
MarketMuse, Screaming Frog

Trust/UGC Tools EmbedSocial, Credly, Otter



+ Recap

● Technical Impact

● Search Behavior Impact

● Use AI as a tool not a solution

● Authentic Content (E-E-A-T)



+ Thank You

Ben Theis
Skol Marketing
btheis@skolmarketing.com
612-787-SKOL (7565)

Is Your Digital Marketing and AI 
Strategy Working? 

Find out with our Skol Free Audit

Connect with me on LinkedIn

mailto:btheis@skolmarketing.com
https://skolmarketing.com/free-audit/

